PAGE  
3

ADVERTISING SIGN AGREEMENT

THIS AGREEMENT made the             day of                                , 20   _.


BETWEEN:
Montmartre Economic Development and Tourism Committee 



(hereinafter called  Montmartre EDTC)






AND:

___________________________________



of Montmartre, Saskatchewan


(hereinafter called the “Licensee”)

To erect a sign on the following sign corridor(s)
__  1.  Highway #48 - SE 1-15-11 W2nd (east of Montmartre) 

__  2.  Highway #48 - NE 1-15-12 W2nd (west of Montmartre)
in the Rural Municipality of Montmartre No. 126
THE PARTIES HAVE AGREED AS FOLLOWS:

1. The Montmartre EDTC will erect signage next in order to the first sign erected on the corridor.  
      The first sign in the corridor will be located on the corridor nearest to the Village.  Signs will 

      be erected in order of application received. 

2.  The Licensee shall maintain and be responsible for the signage (as per attached Schedule A)  
       for a period of five (5) years commencing ______________________, 20___.                                            
3. The Licensee will pay Montmartre EDTC a “first time fee” of $150.00 per new sign for the   

      first year.
4. The Licensee will then pay the Montmartre EDTC $100.00 per sign per year for a period of 
      four (4) years, commencing __________________, 20___, and expiring 
      __________________, 20 __.    
5. The Licensee will pay their annual rental within 30 days of being billed or their sign will be 

      removed from the corridor and a “first time fee” of $150.00 will be enforced.                              
6. The Licensee is responsible for maintaining the appearance of the sign according to the    

      standards as set by the Montmartre EDTC.  Montmartre EDTC will notify sign owners     

      whose signs requires upkeep and required work shall be done within 30 days of notification     

      or sign will be removed and a “first time fee” of $150.00 will be enforced upon re- 

      installation.
7. The Licensee or its Agents shall have the right to enter upon Lands at such reasonable

       times as are required to perform its work hereunder.

8. Montmartre EDTC shall not be, during the term of this Agreement, liable for bodily injury or 

       death with respect to the maintenance of the signage.

9. Notwithstanding anything else contained in this Agreement, the parties agree that title to the 

      signage referred to in this Agreement shall remain vested in the Licensee.

10. The Montmartre EDTC has the option to cancel the agreement and remove and hold the sign 
        at the Village of Montmartre Shop if the Licensee is in default under the terms of this 
        Agreement at the time of annual rental fee.  The Licensee shall have ninety (30) days to 
        reclaim the sign.

11. Provided that the Licensee is not in default under the terms of this Agreement at the time of  

        exercising this option the Licensee shall have the option to renew this Agreement for a 
        further term of five (5) years on the same terms and conditions as set out in this Agreement, 
        save as to the rental rate which shall be mutually agreed upon and save as to any further 
        renewal.
IN WITNESS WHEREOF the parties have executed this Agreement this              day of

                                  , 20___.
MONTMARTRE ECONOMIC DEVELOPMENT & TOURISM COMMITTEE

PER:

LICENSEE


PER:

ADVERTISING SIGN AGREEMENT

SCHEDULE “A”

1. The sign surface area shall be no more than 4ft x 8 ft or 3 sq m (32 sq ft.) 
2. Flashing, intermittent or rotating lights of any kind will not be allowed. 
3. Moving or rotating parts of any kind will not be allowed.
4. Signs shall not be similar in appearance or intent to regulatory or warning signs. 
5. The back of the sign must be painted with a neutral color. 
6. Business must be located in or within 10 km (6 miles) of Montmartre

7. Signs cannot be used to promote a cause (e.g. Ban the Bomb)

8. No liquor ads are allowed. No reference to beverage rooms, happy hour, etc.
(as per Alcohol Control Act)
9. Signs can promote special events or community accomplishments (i.e. Farmer’s Market, etc)

NOTE: Motorists must be able to read signs at a glance as they drive by.   Three or four lines of information with three or four words per line are the maximum a normal motorist is able to read while driving.  Script or highly stylized lettering types should be avoided as much as possible as they are difficult to read.  Six inch high lettering is the minimum effective size.  Eight to ten is most commonly used on highway signs.  
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